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From MRII

Executive Director

2025 was a year of transformation for the market research and insights industry—and MRII
continues to transform as well. As the needs of insights professionals evolve, we remain
committed to offering timely, high-quality education and resources to support learning and
career development at every stage. Our work is made possible through the collaboration of our
global network of sponsors, partners, Board of Directors, and the professionals who engage with
us from every corner of the world.

Our partnership with the University of Georgia continues to serve as the foundation for our
online professional education courses. Our free webinar series has remained a consistent
source of learning and inspiration throughout 2025, reach 8500 registrants in 2025 from an
average of 75 countries per webinar.

2025 was the first full year for two exciting new content channels: the MRII Insights & Innovators
podcast, which features leading voices exploring the future of insights and is now part of the
Greenbook Podcast Network; and the MRII YouTube channel, with over 50k subscribers and
150 videos designed to deliver bite-sized learning videos to a new generation of professionals.
We offered awards in four categories in 2025: the MRII Diversity Award, The MRII Reg Baker
Career Advancement Award, our Emerging Markets Award, and the MRII Data Analysis Award.
These awards extend our reach, bringing critical resources and recognition to rising
professionals around the world.

In 2025, we released a new wave of our original research study, For the Love of Learning:
Career Development in a Changing Market Research Industry, which captured the voices of
insights professionals navigating an evolving workplace. A special companion report, Al in
Focus, explored how market researchers are using artificial intelligence today.

Thank you for your support as we continue to provide resources for growth in #mrx.

Ed Keller
Executive Director

Market Research Institute International

ed@mirii.org
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About MRII

The Market Research Institute International (MRII) is a nonprofit
institute dedicated to advancing leadership, practice and industry
knowledge in market research and insights worldwide. We provide a
wide range of resources covering core knowledge, best practices
and industry trends to enhance the expertise of insights
professionals and anyone looking to better understand practice of
market research.

We offer market-leading online educational courses in partnership
with the University of Georgia, a popular webinar series, a YouTube
channel with over 100,000 subscribers and hundreds of videos, the
Insights & Innovators podcast on the Greenbook podcast network, a
awards series, and more.

To learn more, subscribe to the MRII Insights & Innovators Podcast,
follow the MRII YouTube channel, or visit www.mrii.org
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Online Courses

from UGA and MRII

UNIVERSITY OF
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The University of Georgia and MRII offer a series of highly-
acclaimed online certificate courses that cover the Market
Research process from beginning to end.

Principles of Market Research
Nearly 10,000 researchers from 114 countries have enrolled in this program, which teaches the core skills needed to

design and conduct impactful Market Research. This course is IWCP-, CAIP-, and QPR- approved.

Intro to Market Research and Research Process
Learn about the broad set of activities that define market
research — an essential introduction for individuals just
entering the field as well as those who want a broader
view.

Market Research Design and Data Identification
Learn how to identify the issue a business faces,

determine its information needs, develop research
objectives and hypotheses, and determine the best way
to achieve those objectives.

Sampling in Market Research
Learn the basic principles to apply when designing

samples and the basics of traditional probability sampling
as well as the ins and outs of working with panels and
other forms of online sampling.

Qualitative Market Research

Learn the foundational knowledge necessary to properly
utilize qualitative approaches that yield valuable
insights.

Quantitative Data Collection Methods

Learn how to match your data collection method to the
business problem and the target population — a critical
step in research design.

Working with Secondary Data

Learn about the many secondary data sources available
to you, including those popularly referred to as “big
data.”

Learn how to prepare your data for analysis, select the
most appropriate statistical methods, and develop an
analysis plan.

M " MARKET RESEARCH
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Advanced Analytic Techniques
Learn about a variety of the most common advanced

analytical techniques in use today, when to use them,
and what they can tell us about the business problem
under study.

Communicating Research Results
Learn how to translate your research findings into reports

and presentations that grab your audience’s attention,
address the business decision your client needs to
make, and offer useful recommendations.

Global Market Research

As businesses increasingly compete in a global
economy, the ability to design and conduct multi-country
market research has become a critical skill. This course
will introduce concepts and best practices for conducting
global research with confidence.

Emerging Methods and The Future of MR
Learn how evolving technological, social, scientific,

economic, and cultural forces are redefining how market
research is designed and conducted.

Ethical and Legal Issues in Market Research

Learn the fundamental ethical and legal principles that
govern our relationships with the people whose data we
collect and/or process in research, and why itis
important that those principles govern our actions at all
times.

M remen ionnaire Design

Learn how to write a quality survey using the primary
scales of measurement. The course is designed using
best practices to teach the multiple steps in designing a
questionnaire and the proper guidelines.

For more information, visit
www.mrii.org
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MRII 2025

Webinar Series

The Evolution of Marketing Mix
Modeling: A Holistic Approach to
Business Analytics

Feb 12,2025

Ipsos MMA

Best Practices in Market
Segmentation...And Pitfalls to Avoid
Mar 19, 2025

Sawtooth Software

Are researchers consultants? Should
they be? Can they be? How?

Apr 16, 2025

Cambiar Consulting

Data Integrity on Touch Topics: Best
Practices

May 13, 2025

Full Circle Research

What Does It All Mean? Storytelling for
Insights Professionals

June 18, 2025

RTi Research

The ResTech Choice: Simplifying the
Market Research Buying

Jul 16, 2025

MRXplorer

How Fraudsters Use Al to Exploit Your
Surveys — and What You Can Do
About It

Aug 12, 2025

dtect

Beyond Scale: Authentic Human
Understanding with Al

Sept 16, 2025

Conveo

The Bottom Line On Insights: Making
Insights Matter to the C-Suite

Oct 15, 2025

Mondeléz International

The Co-Pilot Researcher: How Al
Collaboration is Redefining Insight
Work

Nov 19, 2025

Suzy

Existential Threat of Al Agents to
Survey Research: Understanding the
Problem and How to Solve It

Dec 17, 2025

CloudResearch

Some MRII Webinars are presented in partnership sponsors, and some with University of Georgia, along

with CRIC and Esomar.
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MRII 2025 Insights &

Innovators Podcast Episodes

Transforming the Insights Function in Large
Corporations with Elaine Rodrigo at Reckitt
Jan 9, 2025

Creating an Exciting Market Research Tech
Company with Andrew Reid, Founder & CEO of
Rival Technologies

Jan 16, 2025

Earning a Seat at the Strategy Table with Diane
Hessan at C-Space
Jan 23, 2025

How Can Market Research Founders Succeed
with Mark Simon, Partner at Traction Advising
M&A

Feb 5, 2025

Transforming Insights: Colgate’s Journey with
Christian Niederauer at Colgate-Palmolive
Feb 20, 2025

From Researcher to Investment Banker with
Kristin Luck, Oberon Securities
Mar 6, 2025

Cultivating a Culture of Service in Research
Insights with Steve Schlesinger, Sago
Mar 13, 2025

How to Be a Pioneer in Market Research with
Shelley Zalis, CEO of The Female Quotient
Mar 19, 2025

A Look at the Next Generation of Insights
Professionals with James Endersby, Opinium
Apr 7, 2025
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Al, Career Evolution, and Leadership in Market
Research with Katie Egge, Salesloft
Apr 10, 2025

Empathetic Leadership in Market Research with
Claire Kuhn, OvationMR
Apr 17, 2025

Al-Powered Insights in Tech with Google’s Marie
Van Blaricum
May 1, 2025

The Role of Al in Market Research with David
Boyle at Audience Strategies
May 8, 2025

Transforming the Media Business Through
Insights with Colleen Fahey Rush at Paramount
May 15, 2025

Built to Predict: Inside the New Data Machine
with Michael Ramlet, Morning Consult
May 29, 2025

Making the Consumer the Boss via Insights
with Nitesh Priyadarshi, Danone
Jun 4, 2025

The Progress Curve: Are Your Skills Keeping
Pace? with Michelle Froah, ETS
Jun 11, 2025

Building a Disruptive Brand in an Established
Industry with Matt Britton at Suzy
Jun 18, 2025

The Participant Economy: Your Front Row Seat
to the Future of Research with Patrick Comer,
Cint & Lucid

Jun 25, 2025

For more information, visit
www.mrii.org




MRII 2025 Insights &

Innovators Podcast Episodes

Parallel Tracks: Why Brands and Agencies See
Insights Differently with Steve Quirk, Quirk’s
Media

Jul 9, 2025

The Immutable Skills for Effective Insights
Professionals with Ravi Parmeswar, Kastu
Analytics

Jul 16, 2025

A Pragmatic Look at the Evolution of Insights
Technology with Bryan Ome, Sawtooth Software
Jul 24, 2025

Betting on Disruption: How Two Industry Icons
Are Backing the Next Generation of Research
Tech with Tod Johnson and Karyn Schoenbart,
Co-Founders and Managing Directors, Duo
Partners Consulting

Aug 6, 2025

What the C-Suite Values in Insights with Wella’s
Chris Chesebro
Aug 13, 2025

The OG of Customer Lifetime Value: A
Conversation with Wharton’s Pete Fader
Aug 20, 2025

Cracking the Code of Modern Media with Helen
Katz, Publicis
Sep 3, 2025
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From Report Card to Growth Engine with Nancy
Smith, Analytic Partners
Sep 11, 2025

Lessons Learned: A Life in Insights with Stan
Sthanunathan
Sep 18, 2025

An Inside Look at Walmart’s Insights
Advantage with Mark Hardy
Oct 1, 2025

Beyond Insights: Shaping Business Decisions
and Strategy with Vijay Raj
Oct 8, 2025

The Case Against Paying Research
Respondents with John Dick
Oct 15, 2025

Data to Drama: Creating a Great Story with J.
Walker Smith (Part 1)
Dec 6, 2025

Data to Drama: Telling a Great Story with J.
Walker Smith (Part 2)
Dec 13, 2025

How Research Drives Innovation at Robinhood
with Celeste Ridlen
Dec 20, 2025

For more information, visit
www.mrii.org
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Most watched videos
~20k views on average for the top 10
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MRII 2025 Award

Programs

Emerging Markets Award

The 2025 Emerging Markets Award aims to provide free market research
education to deserving individuals in Latin America, Africa/Middle East, and
Asia/Pacific regions. The Award for eligible market research professionals in
these emerging markets will provide access to valuable training in countries
where it is needed most. Recipients of the 2025 award from each region were:
Elena Domingo from APAC, Mario Martin Torez from Latin America and
Vanessa Naa Ayeley Aryee from Africa/Middle East

MRII Diversity Award MRII created the Diversity Award program for
individuals residing in the United States who come from under-represented
groups in the population who want to enhance their market research and
insights skill sets. The award covers the cost for a Principles Express course
administered through the University of Georgia Center for Continuing
Education and is awarded twice per year. 2025 recipient was Nikki Porcher,
Founder, Buy From a Black Woman.

The Reg Baker MRIl Award Program

The Reg Baker MRII awards program was created in honor of the MRII's past
executive director and the first North American ambassador of ESOMAR, Reg
Bake. The award recognizes those who are making positive contribution to the
profession of insights, analytics and market research. Selection criteria include
the demonstrated desire to serve the insights and market research profession,
plus financial need with limited or no employer financial support. 2025
recipient was Rodriguez Ajabu, Head of Analysis and Reporting at Target
SARL

Data Analysis Award

Sponsored by Infotools, the winner of this award will demonstrate their skill in
analyzing market research findings and making recommendations. Enter and
you'll be given background, instructions on what the analysis should entail,
and alogin to access a global data set to analyze via the Infotools Harmoni
platform. The runner up will receive a free online Principle Express course,
from MRII and University of Georgia. 2025 Winner Sarim Khan of Pakistan, Al
Automation Engineer at Appetiser Apps, received a US $2,500 cash prize.
First runner up, Linh Pham, a Research Executive from Hanoi, Vietnam, and
second runner up, Catherine Novita Kusumaningrum from Indonesia, won a
free Principles of Market Research course.

M RI I MARKET RESEARCH For more information, visit

www.mrii.org




Original Industry

Research from MRII

For the Love of Learning: Career Development in a Changing Market
Research Industry

In June 2025, MRII released the latest wave of its global study, For the Love of
Leaming: Career Development in a Changing Market Research Industry. Conducted
among a global sample of insights professionals and supported by in-depth
interviews, the research provides a comprehensive look at career satisfaction, training
needs, and the evolving role of Al in the workplace.

The study reveals that opportunities for learning and development are a key driver of
job satisfaction, with a 49-point difference between the most and least satisfied
professionals. It also highlights a growing optimism about the future of the field and
widespread enthusiasm for the role Al can play in improving daily work. A special
companion report, Al in Focus, explores how researchers are adopting and adapting
to Al, with most viewing it as a positive force in their careers.

Together, the findings serve as a roadmap for supporting career growth, closing skills
gaps, and preparing insights professionals to thrive in a rapidly changing industry.

For the Love of Learning: Career
Development in a Changing
Market Research Industry

A global tracking study of Market Research and Insights
professionals about their industry and the forces impacting their
work and career prospects

June 2025

M II MARKET RESEARCH
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MRII

2025 Sponsors

The support of MRII Sponsors helps us provide the foundation needed
for market research and insights success, building essential skills for
today and the future, and showing a deep commitment to the insights

industry as a whole.
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MRII

2025 Partners

Industry organizations and associations are key partners in championing MRII’s
mission of providing top-tier continuing educational programs worldwide for
market research and insights practitioners. These partners help get the word
out around the globe about our online courses offered in cooperation with the
University of Georgia, our educational and other forms of online and
digital learning.

2025 MRII INDUSTRY PARTNERS
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MRII 2025 Board of

Directors

Executive Director
Ed Keller

2025 Directors

Tatyana Bacon
Zaxby’s Franchising LLC

Ryan Barry
Appcues

Pamela Bracken
University of Georgia

Lisa Courtade
Organon

Stephen DiMarco
Navigating Growth Partners

Charlie Farr
Chick-fil-A

Dan Fleetwood
QuestionPro

Pam Forbus
Mondeléz Intemational

Katie Gross
Suzy

Stephanie Hutchison
Blue Cross Blue Shield of
Oklahoma

Anthony Jackel
Ferrara USA

Zontziry (Z) Johnson
MRXplorer

Roddy Knowles
dtect

Tim Kunkel
Fuel Cycle

Guido Lara
LEXIA

Jon Last
Sports & Leisure Research
Group

Jonathan Lepisto
US Bank

Jen Perry
Chadwick Marting Bailey

Ravi Parmeswar
Katsu Analytics

Finn Raben
Amplifi Consulting

Niels Schillewaert
Conveo.ai

Stan Stanunathan
i-Genie.Al Inc.

Jim Whaley
OvationMR

2025 Ex Officio Subject

Matter Directors

Stephanie C. Harris
Visa

Jeffrey Henning
Researchscape

Paul Hunter
Miami University

Wayne McCullough
Michigan State University

Michael Mermelstein
Nichols Research

Charlotte Sibley
Sibley Associates, LLC

2025 Ex Officio
Directors

Melanie Courtright
Insights Association

Marcus Cunha
Terry College of Business,
UGA

Kiel Norris
UGA Center for Continuing
Education

John Tabone
Canadian Research Insights
Council

Joaquim Bretcha
Esomar

For more information, visit
www.mrii.org
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MRII 2025 Financials

Revenue % by Source

m Enrollment Revenue

m Sponsorship Revenue

Expense % By Category

m Adminstrative Expenses
®m Marketing Expenses
Digital Initiatives

Further financial information is available via MRII’s Form 990, which can be found on the IRS website at
https://www .irs.gov/charities-non-profits/search-for-tax-exempt-organizations. Search by MRII’s EIN: 06-1489669
Websites like GuideStar and Candid.org also make Form 990 information available. Or interested parties can ask

for this information directly from MRII by emailing the Executive Director, Ed Keller at ed@mrii.org.
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